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This is the Code of Conduct of the Hennings Group,
which comprises the companies Hennings, Kiko-Flex and 
MHB. It defines the basic values that guide the conduct 

expected of all members.



Blumenau/SC- Phone: 47 3036.5555 | Fabril/SC Unit - Phone: 47 3330.0101

Jaraguá do Sul/SC - Phone: 47 3273.2086 | Joinville/SC - Phone: 47 3027.9500

Caxias do Sul/RS - Phone: 54 3027.9500 | Passo Fundo/RS - Phone: 54 3514.1400

Porto Alegre/RS - Phone: 51 3027.9500 | Curitiba/PR - Phone: 41 3074.9400

São Paulo/SP - Phone: 11 3028.9500 | Piracicaba/SP - Phone: 19 3402.5700

Belo Horizonte/MG - Phone: 31 3025.9500 | Parauapebas/PA - Phone: 94 3352.1352

www.hennings.com.br | hennings@hennings.com.br
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The Hennings Group is comprised of the companies Hennings, 
Kiko-Flex and MHB, working with products and services in the area 

of fluid conduction. Today, the Group is consolidated in the 
Brazilian territory as one of the main references in hoses and 

connectors.
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Hennings was the first company of the Group to be founded, in 1979, 
in the city of Blumenau, Santa Catarina. It is specialized in serving 

companies that manufacture industrial equipment and maintenance. 
It counts on a full range of products and components for fluid 

conduction.

Hennings Fabril was created in 2001 and is located in Blumenau, 
Santa Catarina. It is currently responsible for the production of items 

machined according to the customer’s design, of which the line of 
folded hydraulic tubes stands out, produced with high technology and 

according to international standards.
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Blumenau/SC - Phone: 47 3036.8555 | São Paulo/SP - Phone: 11 4081.9500
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Founded in 1997 in Blumenau, Santa Catarina, Kiko-Flex is the 
Group’s company responsible for the wholesale distribution of 

hoses and connectors. It stands out for the wide range of items, 
product knowledge, responsiveness and flexibility in serving 

our customers.



Sorocaba/SP - Phone: 15 2101-1600

www.mhbmangueiras.com.br  | mhbmangueiras@mhbmangueiras.com.br
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MHB is located in Sorocaba, São Paulo, and was acquired 
by the Hennings Group in 2009. It is focused on the serial 

production of hydraulic hoses mounted exclusively for 
manufacturers of agricultural, industrial, and construction 

machines and implements.
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HELLO.

Warm regards,

Alberto Hennings
President of Hennings Group
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When I had the idea of creating Hennings, 40 years ago, it was 
already clear to me that acting properly would make a difference in 
our company. I believe in Brazil, in its people and in the hard work 
to build a better country. People committed to our customers and 
who see clearly what is the right thing to do. This is a manual with 
a summary of what we believe. Promising only what we can deliver 
and delivering everything that we promised is one of these main 
practices.

By being an example in the day to day, we will make progress and 
grow together in this company that we make 
better every day.

I count on your commitment.

Richard Hennings, Chief Commercial Officer

This is the Code of Conduct for all units of 
the Group, which emphasizes everything 
we believe in and that must be followed 
in our daily work. An aligned team, 
focused on the customer, transparency 
and respect for relationships will make 
our company even stronger.



STRATEGIC GUIDELINES

Business

Vision
To be a reference in serving the
market in its business centers

Excellence in fluid conduction

Mission 

Adriana Hennings Scheidemantel, 
Chief Administrative Officer
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By complying with all of the conducts 
prescribed by this code, we will strengthen 
our relationships with the people we work 
with and with all the members of the 
Hennings Group. Thus, we will create even 
better environments, with more respect, 
empathy, connection, where team work 
flows naturally, with ethics and our key 
values always in the first place. A good 
ethical performance in the company’s 
internal conduct and in the conduction of 
business always puts us in evidence.

To provide customized solutions to the 
market needs, meeting the customers’, 
employees’ and shareholders’ demands 
and respecting our values.
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SCOPE

CORE VALUES

The Code of Conduct applies to all members of the Hennings Group, 
without distinguishing by position or hierarchical level.

For the purposes of this code, members are: the president, officers, direc-
tors, employees, interns, and young apprentices.

Service providers and product suppliers are also encouraged to work 
while incorporating the core values of this code in the operations and 
relations with the Group.

The core values represent the beliefs of the 
Hennings Group and all members have the 
commitment to defend them and put them 

into practice. They guide our daily work.



CUSTOMERS

COMMITMENT

TRANSPARENCY

PEOPLE
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To deliver products and services that 
meet the needs and provide benefits to 
internal and external customers.

To achieve the goals that have been set 
with professionalism and ownership.

To interact with others with trust, showing 
credibility in all actions.

To encourage sustainable development 
and relationships.
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EXPECTED
CONDUCT
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IN OCCUPATIONAL SAFETY

IN ENVIRONMENTAL PROTECTION

IN FAIR COMPETITION

The Hennings Group provides and constantly invests in 
safe and healthy work environments, aiming for 

wellbeing and protection. The preservation of these 
environments is the responsibility of all members.

The economic development of the Hennings Group is guided 
by the respect for the environment, the environmental laws 
and regulations applicable to its activities, and has actions 
taken for the responsible use of the natural resources 
available.

The Hennings Group values the free and fair market 
competition, in an honest manner, complying with the legal 
rules and aiming for an environment free from manipulations 
and frauds.

Good preservation practices are adopted, including the monitoring 
of environmental risks, with impact management and adoption of 
the required measures.

Competitors shall be treated with the same respect that you would 
expect to receive. Members are not allowed to perform any act 
that may damage the reputation of competitors.

All laws in force and internal rules regarding health and occupational safety 
must be rigorously complied with by all members. It is up to the members to 

inspect, guide, require and support these guidelines.

The Health and Safety sector shall be consulted whenever you have 
questions, need advice or have suggestions on the topic.
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IN THE APPRECIATION OF WORK

REGARDING INFORMATION
ACCURACY

 

It is the duty of the members of the Hennings Group to clearly inform all of 
the conditions of the negotiation, accurately providing the characteristics 
of the products and services offered, serving with the integrity and 
transparency that are expected by its customers and suppliers.

Financial, managerial and accounting reports contain 
reliable and accurate information, in compliance with the 
laws and rules in force.

The Hennings Group values its employees, maintaining 
relations guided by ethics and respect, creating 
opportunities for personal and professional development.

Respect for Human Rights and individual rights is a guideline. 
Therefore, any acts of discrimination and/or harassment of any kind 
will not be tolerated. 

The technical and behavioral criteria shall always be met for the 
selection, hiring and promotion of employees, ensuring the impartiality 
of the selection process.

All operations and businesses shall be supported by the laws in force 
and shall not make use of any illegal, informal, child or slave labor.

The Hennings Group maintains a good relationship with the 
representative entities it interacts with due to its activities.

In conflict resolution, it is preferred to discuss the problem and look for 
solutions that work for everyone involved.
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TO AVOID CONFLICTS OF INTEREST

IN THE USE OF RESOURCES

The members shall always act giving priority to the interests 
of the Hennings Group. Acts performed with the purpose of 
benefiting oneself, family members or any person with 
whom they have a close relationship will not be accepted.

Hiring a family member or a person with whom one of the members has a 
close relationship is allowed provided that honesty and reliability in the 
hiring process are assured, with equal conditions granted to the other 
candidates or suppliers.

Members can be partners or hold interest in companies and other 
activities, provided that they are not competitors.

External tasks or responsibilities shall not conflict with the members’ 
interests or affect their performance.

It is prohibited to accept benefits or advantages that may be understood as 
retribution or to receive a favor in negotiations.

Relationships of direct subordination between parents, siblings, children, 
stepchildren and spouses will be allowed only with the prior express 
approval of the Board.

Any situation characterizing or that may characterize conflict of interest 
shall be reported, requesting the manager’s or the Board’s approval to 
continue.

All resources made available, including: the Hennings, 
Kiko-Flex and MHB brands, vehicles, equipment, furniture, 
emails, corporate credit or debit cards, cell phones, 
telephones, laptops, computers, shall be used only to 
perform the professional activities necessary to conduct 
business and cannot be given to third parties, 
unauthorized persons or used for personal purposes or 
one’s own benefit.
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IN ANTI-CORRUPTION

Any kind of corruption, bribery, illegal or fraudulent 
practice and money laundering are repudiated.

Acting according to ethical and moral principles, which 
shall be respected before looking for profits.

Gifts, gratuities, courtesies, amounts, goods, services and favors shall not 
be offered or accepted, directly or indirectly, in order to influence a 
decision, enter or maintain contracts or to obtain an advantage or undue 
favoritism.

The payment by suppliers of meal, transport or accommodation 
expenses is acceptable provided that they are justified by work-related 
reasons, are within reasonable limits and do not imply the need for 
retribution.

Gifts and gratuities can be accepted with transparency, without 
exaggerations, with symbolic value and with the due care. In any event 
they may imply the need for retribution, influence decisions, or confer 
undue advantage.

Receiving amounts in cash or equivalents (such as bank deposits or gift 
vouchers) as courtesy or gift is prohibited.

The Hennings Group and its members do not finance, bear the costs, 
sponsor, or collaborate with corrupt practices.

Frauds or manipulations in bidding processes, private competitions or 
administrative contracts are not allowed.

In case of investigation or inspection conducted by public or 
governmental agencies or institutions, the Hennings Group and its 
members will fully cooperate in all stages of such proceedings.

Code of Conduct |



18

IN THE RELATIONSHIP WITH SUPPLIERS

IN REPRESENTATION

It is up to the members to adopt technical, ethical, fair 
and transparent criteria to guarantee the best hiring 
practices, considering the cost-benefit relationship in the 
selection of suppliers.

Members shall maintain an attitude aligned with the key 
values described herein when they are acting on behalf 
of or representing the Hennings Group.

In the selection of suppliers, members shall preferably opt for those that 
integrate the premises of this Code of Conduct in their business 
activities.

Suppliers shall comply with all laws in force, and any illegal or unfair 
practice, such as corruption, bribery, kickback, undue advantage, and 
degrading, slave, forced or child labor in their supply chain is prohibited.

Suppliers shall inform the person directly responsible for the hiring 
process or in the channels listed in this Code of Conduct when they 
identify any possible conflict of interest.

Dialogue is always the best way to solve conflicts. Criticisms and 
complaints shall be made in the official communication channels and 
shall not be accepted in social media or any other media that may 
unduly expose those involved.

Only people authorized by the Board may speak on behalf of the Group.

The brand and the name are some of the most important assets of the 
Hennings Group and can be used only to institutionally represent it. For 
other non-institutional purposes, their use is allowed only when express 
authorization has been given.
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IN INFORMATION PROTECTION

Confidential information and information for internal 
and restrict use by the company, customers and 
suppliers can be shared only with those authorized and 
who need such information to perform their activities.

In informal environments or public areas, it is the members’ responsibility 
to use the utmost caution and care when dealing with business 
information.

Any information and content regarding the Hennings Group cannot be 
used for private purposes or other purposes that are different from the 
company’s objectives, without the Board’s approval.

Information used in the relationship with customers, suppliers and 
concerned parties, including technical, commercial, strategic, registration, 
financial and managerial information, shall be treated as confidential, with 
the same degree of care used to protect any information of the Hennings 
Group.

When they are required to send confidential information to third parties, 
members shall request the prior approval of their immediate manager or 
of the Board.

Members shall report any information security incident, including: 
disclosure, unauthorized change of data, loss, theft or misappropriation of 
business information, undue use or sharing of credentials, such as badges 
and access passwords.

The Hennings Group protects the records of its employees. Such 
information is kept in areas with access restricted to those who need to 
know them in order to perform their duties, unless the employee has 
authorized its disclosure or it is required by law, court order or 
administrative proceeding.
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:

COMPLIANCE WTIH THE CODE OF CONDUCT

APPLICATION OF THE CODE OF CONDUCT

COMMUNICATION CHANNELS

Employees

Breaches

Questions

Other members

This Code of Conduct shall become effective on the date of its publication.

All members will be informed and shall sign a letter of undertaking stating 
that they will comply with rules prescribed herein.

The content of this code will always be available and can be accessed at 
www.hennings.com.br/codigo-de-conduta

Any member of the Hennings Group who breaches the rules set forth in 
this Code of Conduct will be subject to the consequences listed below.

Breaches of the Code of Conduct shall be reported exclusively at 
www.canalintegro.com.br/grupohennings.

All communications will be treated as confidential and there will be no 
retaliation against the members or third parties in case of use of such 
communication channel.

Any questions regarding the content and procedures included in this Code 
of Conduct shall be dealt with by your immediate superior or at 
www.canalintegro.com.br/grupohennings.

Warning, suspensions or termination of the employment 
contract, in addition to the applicable civil and criminal 
consequences.

Immediate termination of the relationship, in addition to the 
other applicable civil and criminal consequences.



LETTER OF UNDERTAKING

____________________________________

Signature

Date: ____ / ____ / _________.

Place: ____________________________________.  

I, ________________________________________________________________ 
__________________________________________________, member of the 
Hennings Group, registration number ___________________________, 
hereby confirm that I have read, understood and undertake to 
follow and comply with all the rules set forth in the Code of 
Conduct of the Hennings Group, and to defend, preserve and 
practice all the key values also expressed herein.

I further certify that I am aware of all the penalties I will be subject 
to in case of non-compliance with the rules of conduct included in 
this code.








